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< IFabric l-eels
The furniture was all custor
built for the space, witr
Giraffe Designs handling the
fabric for the upholstered
furniture, Imaterial Textile
Printers for the grid fabric
that was custom designed
and Hertex being the go-to
for the remaining fabric.

Make an
Entrance -

The curved wall installed at
the first entrance guides the
customers directly to the
counter for their orders

and payment.
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perating under the new identity

Owners Henry Francisco
4 Samuel Boaz are the

n 2018. Little did they realise they'd stumbled
I idea that we as South Africans

Cross a novel
8 first flavour to the last!

tell in love with from the ‘ |
Mel Cook, founder and interior designer of

Cooked Studio worked with the team on their
firet kiosk in Canal Walk back in 2018, so it was a
1o-brainer that she was the go-to when it came to
designing the concept store for Susu. Mel’s brief
for the store was simple: ‘Go all out,’ and boy did she
do just that. The trust that Sam and Henry had in
her made the project that much more fun. "They
trusted that I'll figure it out, says Mel, ‘and them
having that sense of faith in me is what made the
oroject probably one of my favourite projects I've
worked on - in terms of the experience and being
Jetowork so freely with what | could create!
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Let’s Play

While Mel isn't exactly a minimalist (in her own
words), she still kept the space highly functional
and full of fun. ‘I love seeing people integrate into
the space. Seeing people enjoy the space Is one of
the most rewarding feelings, mentions Mel when
speaking about designing in general. For Susu,
the inclusion of a seesaw and swing allows the
customers to engage with the space while waiting
for their tea. ‘Witnessing how people let their
guard down and bring out their inner child Is
probably what | love most about this space,
says Mel. The interactive elements not only
excite the eye, but allow you to fully immerse

GARDENANDHOME.CO.ZA

yourself in the experience that Mel and her team
have created.

Colour me Crazy

‘When | started this project, | asked the client if |
could make it loud, could | go crazy, and they gave
me all the freedom | could've wanted. Having such
an open brief can be a bit daunting at times, but
with a little refined curiosity, we managed to figure
it out in the end. says Mel when she thinks back
to the beginning of Susu. Her main inspiration

for the heavily coloured and busy space came
from Japanese and Asian influences, and their
fearlessness to trust in colour. The concept of play

Mel Cook’s
Tips For
The Books

Things to consider
when designing
your very own
shop space

Flow

There are a few
questions you should
ask yourself, such as if

the pay points are easily
accessible and if the
- products or services
are well promoted.
Designing the floor
layout will tie in with
how the customer
engages with the space.

| Materials
Carefully choose the
materials that will treat
| you well over time. Good
materials may be a bit
more pricey in the
beginning, but will
serve you well for
a longer period.

Trends

‘ While trends are great

for the time being,
their expiry date is a lot
quicker than we expect.

Be mindful of which
trends you'd like to use
in your space to avoid
it ageing quicker than

you would like it to.

| Quality
| This point cannot
be stressed enough.

‘ Quality should never be
compromised because
beautifully finishea
| spaces speak about how SSa
- you see your brand. ——
Rather take your time e —
| to invest in great =

quality than rush to
| have it finished. SRl

JULY 2022
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] was 2162 +ion from th sctual space into Melpimme; .,/
| seafle=* ot was a eved with clever lighting Mo the g -:frr_' "
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Shui, it is always abou |
calm and easy-flowing space by how the 1items and

floor space aré planned. With the shop having two
entrances, It Was important Tor the customer 1o
clearly be guided, and hence the installation of the
curved wall at the first entrance aids the customer
to the counter. Mél and her team managed to
complete this oroject within just a few monthns
regardless of all the challenges and ups and downs
they seemed to face. And with the support they
have received from the locals, Susu Bubble Tea
has definitely made its mark here in Cape Town.

cookedstudio.com

IGNITE®
WITH A
IS BUILT
LIFETIM

Each unit is custor
thick carbon steel.

Our handcrafted fi
shapes and 3 finis
rusting patina.

Seeing people enjoy the
space Is one of the most
rewarding feelings

came about and anime characters were also a big
Influence as she began designing Susu's own little
character for the store. Conceptualising what it
would be like to become the character and create
an entire world for the Susu mascot was only the
beginning of how the colourful space came about
With multiple moodboards and Mel's no restraili'lt

on colour choice, the brighter the better was the go-
to for this space. 'We wanted to create a space that
was focused on many details, not forgetting that it
should look great from every single angle. Every spot
in the store should be Instagram worthy and it would
also help not congregate the customers to just one
spot, mentions Mel on fulfilling an Instagram- and
Tiktok-worthy space. ‘We wanted each corner to tel|
a story and to make it an experience throughout,

Don't see what yo
' design service tha
innovation that fue

DELIVERY THROU(

Finding the Flow

In doing so, the space was not without its own set of

ustomfirepits.co.za facebo«
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